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Summary midterm report 
In the first four weeks of this course we set 
our values and principles for the display 
we were going to make. Our goal was:  We 
want to make a universal design that can 
be used for every product, every client 
and every store. We consider sustainabili-
ty, clean design and attractive as important. 
We also learned a lot of new methods to 
come up with ideas in the lecture and from 
our tutor.  
At the end of the four weeks we had our final 
midterm idea and made a prototype for the 
video. Our midterm idea was a rectangular 
cabinet that can easily be folded in by the 
joints in the side and back panel. The shelfs 
could be adjusted on the height, so differ-
ent sizes product could be stored. On top of 
the cabinet we had pillars that could move 
up and down to change the layout, so differ-
ent products could be displayed differently. 
On top of the cabinet we also had a digital 
display where you could get more informa-
tion about the products that were displayed. 

Case Research  
The common goal of businesses is to grow 
their profit and their market. Loyalty pro-
grams are used to reach these goals. Mak-
ing use of loyalty programs is a market-
ing strategy to attract customers and let 
them visit more often. The customers get 
rewarded for shopping because they 
earn points for every euro they spend, 
for example. These programs will also in-
crease the customers store engagement.  
CRAZE is a company that focuses on creat-
ing, selling and improving loyalty programs. 
That is done by offering opportunities to col-
lect loyalty points for now-or-never offers. 
By making use of loyalty points products be-
come more affordable for the general pub-
lic. The product are presented and stocked 
in physical display stand. One of the best 
ways to increase consumer behaviour is 
by attracting the consumers to the displays 
and giving them a shopping experience.  
The purpose of this project is to cre-
ate an ideal display that acquires this. 
Craze strives for high quality. They want 
to gain trust and loyalty of consumers. 
Their displays need to show products, 
catch interest and provide an interaction.  
The displays of CRAZE are about €200,-. The 
displays are made for about sixteen weeks of 
use. Their displays are relative expensive and 
not sustainable, we were asked to change this. 

INTRODUCTION



Summary Final Report 
Strolling through supermarkets and stores, 
people often don’t notice the displays. 
These displays are meant to attract cus-
tomers and eventually make them become 
part of the loyalty program offered. Loyalty 
programs are a marketing strategy to attract 
customers and encourage them to come 
more often. In loyalty programs, the more 
a consumer buys, the bigger the rewards. 
This way, consumers will stay loyal to the 
businesses. CRAZE is a company that is 
focussed on creating, selling and improv-
ing these kinds of displays for loyalty pro-
grams. However, right now the displays are 
unattractive, expensive ($200 per display) 
and only last a couple of months before be-
ing thrown away. As the world is becoming 
more aware of sustainability, changes have 
to be made to the display to give them lon-
gevity. Also, the goal of a business is to grow 
its profit and market share and the most 
profitable way is not reached yet. 
The purpose of this report is to present a 
solution for these problems in a new way. 
A totally new display was designed in this 
project. We designed a smart display called 
Float. It’s a round cabinet that lets products 
float. The customer can touch a sensor on 
the top of the display, which will make the 

product float down and be put in the spot-
light. The display has room for stock in the 
cabinet, which has doors that can glide in a 
rail. The shelves in the cabinet are customis-
able and the whole cabinet can be folded 
down because of a pillar in the center.  
We stated some core values that we wanted 
to see back in our final design. Sustainability, 
practicality, modernity and interactivity were 
our biggest key aspects. For sustainability, 
we wanted a display made out of recyclable 
materials that would also ensure longevity. 
That’s why we chose bamboo wood as it fits 
these standards. For practicality, the display 
had to be easily transportable and easily set 
up and taken apart in the supermarket. That’s 
why we designed the foldable pillar of the 
cabinet. To attract the customer, the look of 
our display ought to be clean and minimalis-
tic so that it would fit the modern style. This 
is why made the display round and simple. 
To enable interactivity, we integrated the 
sensor which customers can interact with. 
We even made the doors, shelves and lights 
customisable so that the loyalty programs 
can have their own touch to the display. 
All in all, this display is created to improve 
the quality of CRAZE’s display, have more 
interaction and engagement with its cus-
tomers, and integrate today’s technology in 
shopping experiences.

Introduction 

  5

The timeline from our project
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ent heights, for customizability. On top of 
the cabinet we will use magnets were the 
products will be placed on, so they get the 
ability to float. Because we wanted to use 
magnets, we had to research about them. 
For example: could we have more mag-
nets on top of the cabinet? Which magnets 
should we buy? How do we centre them? 

Magnetism 
As our midterm display didn’t quite have 
a unique touch to it, we wanted to explore 
even more possibilities in technology and 
smart displays. When one of the team mem-
bers saw an advertisement of Nike, we found 
what we wanted. In the Nike advertisement, 
the shoe was floating in the air. Having 
products float above our display was some-
thing we wanted to consider and devel-
op further. The easiest way to make some-
thing float is by using magnets, so that’s 
how we quickly established that we wanted 
to make integrate magnets in our design.
 
To actually make use of this, we first 
had to do research on magnetism. Mag-
netism had to be viewed from perspec-
tives of different expertise to determine 
whether it’s relevant to our design or not.
  
The only way a product would be able 
to float above another magnet, would be 
to have another magnet attached to the 
product. The magnets must have the same 
poles face each other, as this will create 
a repulsion between the two. This causes 
floating as the magnetic fields in the mag-
net are going in the opposite direction.
 
Most metal materials can create a magnet-
ic field that’s produced when an electric 
current (a battery) is connected to the ma-
terial. These so called “electromagnets” 
are often made out of iron core with a coil 
of wire wrapped around it. The main ad-
vantage of this is that the magnetic field 
can be changed quickly by controlling the 

Feedback
After our midterm, we got feedback from 
CRAZE.  They really liked the foldability of 
our display. We got feedback from our tutor 
as well. These were great ways to validate our 
quality halfway into the course, because we 
got to hear that we needed to step up our game.
  
After the midterm we also had a tutor meet-
ing, with our tutor. She didn’t really under-
stand our idea and our video. After this 
feedback, we wanted to brainstorm again, 
so we could improve our idea and display. 
For example, our tutor found our idea vague 
and didn’t understand how the pillars on 
top of the cabinet worked. In addition to 
that, she wanted to see more interactivi-
ty. After the tutor meeting, we sat togeth-
er to evaluate all the feedback we got and 
change our idea with the feedback in mind.
 
What we definitely wanted to keep from our 
first idea, was the foldability, because CRAZE 
really liked this and this suits our values, sus-
tainability and practicality. Besides, we want-
ed to keep customizability, so companies 
could place their own logo on the display.  
With these new core thoughts we went 
brainstorming again for our final idea.
 
Our rough idea became a round cabinet 
with shelfs that can be arranged on differ-

IDEATION

Our Core Values
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Ideation 

amount of electric current in the winding.[1]

Certain materials can be magnetized to be-
come “permanent magnets”. By simply mag-
netizing the material with another magnet, 
the new material will get a magnetic field 
and become a magnet permanently. 

One very popularly used material for per-
manent magnets is ceramic. There is a bal-
ance between strength and affordability as 
their “floating capacity” (their ability to float 
an object with a certain weight) is relatively 
high for their price. They also do not rust, 
which gives them longevity. The disadvan-
tage of this material though is that while they 
can carry a lot, they are brittle and fragile on 
their own. That’s because they are made out 
of a ferrite powder that’s pressed together 
and baked. Little parts can break off if not 
carefully used. Also, its magnetization prop-
erties can fade away after long use. [2]

Another popular used material is neodymi-
um, it’s made out of neodymium, iron, boron 
and a few transition metals. Its advantages 
are that it has very high floating capacity 
and that they are also strong standalone. 
They can be formed into any shape or size, 
but while they are easy to make, the disad-
vantage is that they are prone to oxidation. 
This can be easily fixed by coating the mag-
nets.[2]

In conclusion, there are a lot of different 
magnets that could be used eventually.

Shapes 
There are three categories of shapes in 
which all shapes fall into. The geometric, 
organic and abstract shapes. The geomet-
ric shapes are the first we get to know 
about in our childhood and the most com-
mon used in everyday life. Organic shapes 
are the shapes that represent things we 
know about in nature. Abstract shapes are 
illustrations of real objects without it being 
the exact representation. The shapes we 
wanted to use in this project were the ge-
ometric ones because they are the most 
recognizable and easiest to work with.

 

Because of the research we did, we 
chose the shape of a cylinder. It would 
have the attractiveness of a round shape 
and it would be very noticeable because 
it contrasts with the often used squares 
and rectangles in the supermarket.

In our final idea the products will float above 
the display by using magnetism. We first 
thought that it would be a good idea to let 

An iron core with a coil of wire wrapped 
around it [1]

Different shapes
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the products float above the display by put-
ting the product you want to show in a trans-
parent sphere as seen in the figure below. 

The reason we wanted this transpar-
ent sphere was because it would make 
sure it would look like a unity as soon as 
you would have multiple floating objects.  
Also because spheres are very noticea-
ble and it will catch the people’s attention.

Later on, we realized that the floating trans-
parent spheres had more disadvantages 
then advantages. One of the disadvantages 
was that not all products you would want to 
display, could be put in a sphere. For ex-
ample, when you would want to display a 
backpack, it would not fit in a sphere. An-
other disadvantage was that the customers 
couldn’t touch the product if they wanted to. 

Because of the number of disadvantag-
es, we chose to not use the transpar-
ent spheres and just put a magnet on 
every item you would want to display.

Foldability  
Nowadays, the displays are already put to-
gether when transported. Because of this, 
they take in a lot of space when they are 
transported in a truck. We wanted to avoid 
this so we designed our display in a way 
that you could transport a lot of them at the 
same time. We also did this with our mid-

term idea and Craze said that they really 
likes the aspect of folding in. Because we 
got this feedback, we decided we wanted 
to keep this strong aspect and make sure 
it would be a part of our final prototype.  

There are multiple ways to make 
a hard material able to bend.

There are also multiple ways to bend card-
board. The easiest and fastest way to form 
cardboard is by just bending it with your 
hands. The disadvantage of this is that it 
will not maintain its shape and it will not 
be precise. Another way to form cardboard 
is to make vertical cuts like the figure be-
low. When you cut entirely through the ma-
terial, but leave some space at the top and 
bottom, the cardboard can easily bend and 
could be formed into a round shape. This 
method looks like the patterns that you 
could laser cut, but this one can be easily 
made by hand. Another method was to not 
cut entirely through the material as seen in 
figure below. This could be used when you 
cannot cut entirely through the material.  

We brainstormed on how we want-
ed our display to bend and fold.

As seen in the picture, the display has a 
pillar that had to be made round, and the 
pillar also has to be able to fold in half to 
make it really flat and easy to transport.

The idea of using sphere’s above our cabinet

Different ways you can bend wood

Different methods you can bend cardboard
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The best way to make the pillar round, 
would be with the method shown in the 
figure on the last page. Where you make 
vertical cuts entirely through the material, 
but leave some space at the top and bottom 
to make sure the strips are all connected. 

The best way to fold the pillar in half 
would be with the method shown in the 
right figure on the last page, where you 
do not cut entirely through the material.

Branding 
When we looked back at the midterm vid-
eo lecture. We noticed that the only vide-
os that we could remember were the ones 
who had a clear branding. For the next 
part of our project, we wanted to create a 
strong branding image that people would 
remember. So, we did some research about 
branding in general, so we could use this in-
formation for our own branding. We found, 
that branding is an important tool to make 
costumers remember you, and also, they 
know what to expect from your product and 
company. It is a marketing practice in which 
a company creates a name, symbol or de-
sign to identify a product and distinguish it 
from other products and services and what 
makes your product the better choice. The 
logo is the most important element of your 
branding, because it is essentially the face 
of the company. This is why a logo should 
be powerful and easily memorable.[3]
  
After we learned how important branding 
is for a company, we also wanted a clear 
logo and a house style of colors that we 
could use for our poster, business cards 
and report. We came up with blue and or-
ange as main colors. This, because blue is 
the color of loyalty and trust, and orange is 
a powerful attention catcher. More research 

about this can be found in the appendix. 
 
The unique part about our design, is using 
magnets and because of this, the products 
float. That’s also how we came up with the 
name FLOAT. When you hear this name you 
immediately think of something floating. We 
wanted to intensify this thought with the logo  
 

You can see that the O of float is floating and 
we made the extra line inside the O, to make 
it more 3D. We chose the O to float, because 
it looks like a ball that floats and it also is 
exactly in the center of the word, making it 
symmetrical, because the floating O looks 
like a ball. We used this on the poster and 
business cards, making it a whole theme, so 
people could easily recognize the company. 

Interactivity 
In our new design we wanted to find 
a way to integrate interactivity. Inter-
active displays compared to static
non-interactive displays can go beyond 
far more possibilities to attract a customer.

Our Logo

A drawing describing how we want our 
product to bend
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Interactivity makes customers actively 
engage with the display, rather than 
passively looking at it.  For this we did re-
search on what attracts customers to enter 
a store or supermarket.[4]  The research 
behind this was mainly just looking at what 
companies have used in previous interactive 
displays (examples are show on the right).

What  we  noticed,  was  that a lot of 
the interaction had something to do 
with touching or sensing. For exam-
ple, walking over the ground, walking 
along a screen, swiping on a screen etc.  
In our display design we decided that we 
wanted to have some type of touching/sens-
ing that would enable something to happen. 
The response of the display to that
interaction was often a type of change 
in movement, light or sound. Change 
catches attention as it’s dynamic. 

As the display would stand in a supermarket, 
we also had to consider that environment. In 
some markets, there is little room for use of 
big movements, and it can disrupt the overall 
shopping experience. Supermarkets are very 
noisy because of the people walking around, 
scanning devices, background music and 
even more. That’s why interaction with sound 
would not be practical in a supermarket. 
While supermarkets are fairly bright and 
well-lit, a display integrated with light 
could attract customers to the display.

Light can be modified in a lot of ways. 
Light can turn off, turn on, blink, turn dif-
ferent colors, turn brighter, turn darker 
etc. The meaning of the change in light 
can easily be used to represent an action. 
The space in every supermarket is ef-
ficiently made use of, so a lot of move-
ment outside of the display would not 
be practical. This movement could also 
possibly come in the way of customers. 

Taking these things into consid-
eration, we decided to integrate 
movement and light in our design.  
As the magnets’ magnetic field can be 

modified, movement between those 
magnets is possible. There are different 
type of movements that could be done.

We chose the growing/decreasing distance 
between the display magnet and the prod-
uct as a movement.  This way you can dis-
play the product high (eyesight level or even 
higher) so the product will be noticeable 
from a distance. When the customer gets at-
tracted and decides to interact with the dis-
play, the product can come down and held. 
 

As discussed before, there are different ways 
to modify light. To make the display more 
customizable we wanted to give the option 
for the company to choose a color for the 
light that would fit their product. If multiple 
products would be displayed (from different 

Scion Toyota - An interac-
tive display where peo-
ple had to hit the moving 
bubbles with the car in it. In 
an interview, someone said 
that the “rapid movement 
was eye-catching”. [5]

Adobe cs3 - An interactive 
display where you would 
walk along a screen for a 
beautiful artwork to show up. 
While you were walking, an 
artwork would “trace” you in 
a sense. [6]

Barclays at Lisbon Airport – 
Floor projection where the 
projected information would 
change as soon as you 
walked over it. [7]

 Chanel – A lot of Chanel 
symbols covered a picture 
of models wearing Chanel. 
When someone would walk 
along, the symbols would 
move away and clear the 
picture. [8]
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companies even), to know which sensor/but-
ton belonged to which product, we wanted to 
match the color of the sensor/button to the 
light. That’s why we wanted the lights to be 
shining constantly. However, this would result 
in no change and interactivity with the light. 
That’s why we chose for the “shining brighter” 
interactivity, so that when the customer inter-
acts, the product will be put in a “spotlight”. 

Materials 
For our final display we had to think of 
materials we could make it with. We 
had to choose a material for our proto-
type and had to think of a material which 
could be used if our display would real-
ly be made for use in supermarkets. The 
material for the prototype had to be easy to 
work with and the material for the real display 
should be sustainable. That’s why we did re-
search on which materials we could use best. 

We mostly focused the research on 
wood, because we thought this would 
be the best option to keep the real dis-
play sustainable and clean looking.[9] 

Pine is an inexpensive, lightweight wood 
that had a rustic look to it. It is low-cost and 
still looks good after a while. A downside 
to pine is that it’s a softwood which means 
that it gets scratches and dents pretty easily. 
Cherry is a hardwood, it is easy to shape 
and it polishes well. A con of cherry is 
that is expensive and it darkens with age.  
Oak is a hardwood. It is very durable and often 
cut in a way that makes it resistant to warping.  

Another material we wanted to research was 
bamboo. [10] Bamboo is a really fast grow-
ing type of grass which can be harvested in 
3-5 years. It rarely needs replanting and it 
can grow in a wide range of environments. 
Bamboo produces 35% more oxygen than 
equivalents and it is a critical element in the 
balance of oxygen and carbon dioxide in 
the atmosphere. Because of all these things, 
bamboo is a really sustainable material. 
3Bamboo is often used in furniture or floor-
ing by environmental designers and build-
ers.[11] It can be flattened to make floor-
ing, can be molded into furniture, pressed 
into veneers and many other things.
  
Because bamboo is so sustaina-
ble and versatile, we would like to 
make our real display of bamboo. 

As said before we wanted a material for 
our prototype that we could easily work 
with. The options we had in the workplace 
of Vertigo were foam, wood and cardboard. 
We had all worked with cardboard be-
fore and we thought that it worked pret-
ty good. That is why we chose to work with 
cardboard again for our final prototype.

Different woods we could use for our final display and the benefits of them
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CONCEPTUALISATION
Materials 
As said before, for the prototype we bought 
two big magnets with a height of 18 mm 
and a diameter of 110 mm. We used this size 
because we want to let products like cups 
float. Cups are not that heavy and big and 
this magnet would be appropriate to let 
this product float. However, this magnet can 
have a total weight of 8.8 kgs, that would 
mean that bigger and heavier products can 
also float above the magnet. Corrugated 
cardboard is used for the pillar. Cardboard 
can easily be modified. When there are ver-
tical cuts in the cardboard it can be bowed 
into a pillar. MDF 60x60 cm 2 mm height is 
used to place the big magnet in. That ma-
terial is used because it looks clean, also 
when you paint it. Corrugated cardboard 
is applied for the outside of the display. 
That material is easy to fold and roll up. 
That’s very useful for this product because 
the doors of this corrugated cardboard are 
curved around the display. On the top of 
the display there is a printed hand icon cut 
out of paper. The background of the icon 
is colored so it catches more the eye of the 
people. The color orange is used because 
it’s the accent color of the brand FLOAT is 
orange. 

The top plate of the actual product is made 
out of bamboo because it’s sustainable. 
There is a bigger magnet used to let more 
products float above the display. LED light 
is put in the bottom of the pillar to light the 
product up from above. Orange round stick-
ers with a hand icon are on the top plate 
of the display to ask people to push on the 
screen. This touch screen is on top of the 
display.

MAGNETS 
In our prototype we made use of ceramic 
magnets. 
That’s because they were relatively cheap 
and strong. They were also fairly easy to 
order in bigger size and different shapes. 

We chose donut-like shapes, as this shape 
would suit our design best (refer to shape 
and branding research).

In terms of specifications of the magnets 
we mainly just focused on the size of the 
magnet. For our prototype we wanted to 
have the magnet in the centre and have it 
big and visible enough to be recognizable. 
The floating capacity of the magnet was not 
of uttermost importance, but since ceramic 
magnets have a relatively high capacity, this 
was only better of an advantage. 
We also thought that this way it would be 
easy to have the products float in the cen-
tre. We quickly found out that this was not 
as easy as we thought it would be. For it to 
actually work, we would have to be one hun-
dred percent precisely on placing the mag-
net attached to the product above the mag-
net in the display. Even a sudden breeze 
would have the product out of balance and 
fall. We tried balancing the two magnets by 
using fishing line, but as it was not strong 
enough it didn’t work. 

As we did some research, it was clear that it 
would be almost impossible to have a per-
manent magnet levitate an object without 
any support. This is due to the characteristic 
that the magnetic field in a permanent mag-
net cannot be modified easily. Eventually, 
we stumbled across a video showing the 
following on the next page[13]:

Specifications: overall width: 11 cm, inner 
circle: 6 cm. Height: 1.8 cm. Floating capaci-
ty: 17,5 kg [12]
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Conceptualisation 

This was the only solution we could think 
of, so that’s why we decided to use a plastic 
tube to balance the magnets for the exhibi-
tion. 
For our prototype, we decided to go for a 
rather simple and “demo” version of the 
magnets. However, to determine which 
type of magnet would be most suitable for 
our real design, we created a simple deci-
sion-making flow chart based on the differ-
ent type of magnets’ main characteristics.

Interactivity 
Magnets 
To realize movement in the magnets, as 
discussed before, electromagnets would be 
the best option. As we used a permanent 
magnet, we could not create movement in 
our prototype. Because of this, we decided 
to go for a rather simple and “demo” version 
regarding the magnets.

Light and button 
As previously discussed, light can be mod-
ified in a lot of different ways. We chose to 
create a “brightening” effect. For this we 
used an RGB-led, as this can be customized 
with different colours. For the touching in-
teractivity, we made use of a pushbutton. We 
did this since a sensor was far too complex 
to create a programming code out of, with 
our current knowledge. We wrote a code in 
a program called Arduino. We soldered the 
RGB-led and pushbutton so that we could 
put them in the top wooden plate of the 
display and hide the cables and hardware in 
the pillar. 

To cover the sensor/button, we did a short 
user test on what kind of “sign” people 
would most likely click on.

The code we used to let the LED shine in our 
display on the demo day

A flow chart on which magnets suits your 
wishes



14

Conceptualistaion 
According to the short user test, option 5 
was the most attractive to touch. So we de-
cided to go with that button design.

Prototype 
To realise our idea, we needed to make a 
physical prototype. Here we wanted to high-
light some of our core values: foldability, cus-
tomisable, interactivity and attractiveness. 
This physical prototype of the display Float 
consists of five parts: the skeleton, the shelves, 
the top plate the doors and the electronics. 
The skeleton 
The skeleton consist of the pillar and the 
bottom plate. The core values of the skeleton 
are that it needs to be foldable and clean. As 
we concluded earlier, the best way to make 
something round, is with vertical cuts. And to 
make an the pillar fold, we learned that we 
needed to make a horizontal cut. This way 
the pillar can fold and is not ripped apart. 
That is why we choose the vertical cuts. 

The pillar was then connected to a round 
base. While we were making this part of 
the prototype we learned that attaching 
the pillar to the bottom with hot glue, which 
was not working. This did not work be-

cause to make the pillar flat, the bottom of 
the pillar needed to come loose while fold-
ing. Resulting that in the prototype we at-
tached the pillar with tape to the bottom. 

The shelves 
The shelves are made a bit smaller in diam-
eter than the bottom and top plate to ensure 
that the doors could slide. The shelves have 
one major quality. It is customizable. After 
some brainstorming we thought it was best 
to make a circle in the middle with the same 
diameter as the pillar, so the shelves could 
slide down to make the pillar fold. [foto] 

The top plate 
Next, we tackled the top plate with the mag-
nets. We wanted to make the design look 
clean, attractive and interesting, so we decid-
ed that the top plate had to be flat. Therefore 
the magnet had to be inside the top plate.
We bought a wooden plate which was 
as high as the magnet and made a 
hole in the plate to put the magnet in. 

The different symbols we used in our user-test
[14,15,16,17,18,19] The results of our user-test



15

Conceptualistaion 

With the floating magnet on top we noticed that 
it was hard to balance the magnet. Therefore, 
we analysed different ways to make a mag-
net float. Our first idea was to use fishing wire 
but eventually for our prototype we decided 
to put a clean pillar in the middle instead of 
fishing wire to make sure the floating magnet 
did not spin and fell on the top plate magnet. 

The doors 
To make the display look clean we added 
doors, because we noticed that if you can 
see the stock and it is a little out of place, the 
whole display is too busy and does not look 
clean anymore. We made the doors in such 
a way that they could slide over each other 
to make use of every inch of the stock room. 
To make sure the doors stay in place 
we made a rail out of cardboard. 

The electronics 
Lastly, we put the electronics in for one of 
the core values: interactivity. For our proto-
type we used only the light as interactivity. 
We wanted to make the product float down 
if you touch the button, but we didn’t use 
the material for the magnet that we wanted 
in our real design. Now if you touch a but-
ton the product lights up, like it is praised. 
But the elaboration about the electronics is 
already explained. We put the electronics 
and all its wires in the pillar to cover it up. 
For the icon of the button we decided to do 
a user test containing six different icons 
of some sort of hand to validate which off 
these would make people press the but-
ton underneath. The user test is explained 
under ‘interactivity’. The icon that came 
out of the user test was used for the button

Video 
We first made a shotlist to give an idea of 
a storyline. The story had to explain what 
the problem is that we are solving and how 
we are solving it/ with what display we are 
solving it. Eventually we made some last-
minute changes to the video. One of the 

biggest changes was the beginning which 
is now made like a ‘draw my life’-style vid-
eo instead of actual footage about the prob-
lems of today’s display. We learned that 
we should look more at the time we have 
and based on that to make a realistic plan.

Future ideas  
While working on the concept we came up 
with ideas to work out in the future. The dis-
play can be elaborated further by doors 
that can be folded inside. This provides the 
display with storage space for the doors. In 
order to do that, there has to be an opening 
in the pillar to let the doors come in. The 
shelves also need to be provided with this 
same opening. To make sure that the doors 
roll easily they have to be guided into the pil-
lar. The same guidance system is needed to 
make sure the doors curl around the display. 

Another thing that can be added is a system 
that makes the shelves rotate. By doing that 
the stock can be rotated and someone who 
wants to take a particular product from the dis-
play doesn’t have to walk around it anymore. 
By making a rotating shelf, one has to take 
into account that the product needs to stay on 
their place on the self, it shouldn’t fall over.  

Our shotlist
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One more addition to the display would be to 
let multiple products float at the same time. 
In order to do that, the magnets on the top of 
the display have to be strong enough to make 
the products float. Also, there has the be 
enough space in between the floating prod-
ucts to keep it well arranged and look clean. 

Work division  
To visualize the work division, we decided 
to use a doughnut chart. As not every part of 
the project had the same amount of work put 
in, we decided to create a maximum points 
system that could be divided over the team-
mates. The participation of each teammate 
per subject will be visualised easily and this 
way, in the total work division doughnut chart 
it’s more representative of what happened. 
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APPENDIX 
Specific colors tend to bring up certain 
emotions in customers and in this way you 
can create brand relevance and motivate 
purchases. Following is a list of colors that 
increase sales and why. 

Red 
Red is the color of power. When you use 
red, it gets and holds the attention of people 
and that is why it’s the color which is most 
used in marketing.  

Blue 
Blue is the color which can be used when 
you want to be seen as trustworthy and cool.  

Pink 
If you want the attention of young females, 
pink is a great color to use. It is fun, ruffled 
and feminine. 

Yellow 
Yellow is a great color if you want to com-
mand your audience’s attention. With this 
color you can also let them know you’re 
confident in your abilities. 

Green 
Green is a warm and inviting color and it 
gives customers a pleasing feeling. It also 
indicates health, environment and goodwill.  

Purple 
Purple is the color of royalty. This makes it 
perfect for giving an elegant touch to your 
marketing materials. 

Gold 
Gold is an elegant color. When in combina-

tion with purple or green, gold is way more 
powerful. 

Orange 
Orange is often corresponded with ener-
gy. It also has powerful attention-getting 
properties and it makes customers feel as 
they’re dealing with a great company. 

Brown 
Brown is a comfortable color because of the 
earthy tone. It lends relaxation to the cus-
tomers. 

Black 
Black can be everything. It can be modern 
as well as traditional, it can be exciting as 
well as relaxing. Black often adds drama to 
whatever mood you want to contrast.

Different color combo’s for our housestyle

Different colors and their meaning
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Appendix B: Shapes research  
Geometric, organic and abstract are the 
three main categories in which all shapes 
fall into. Geometric shapes are the first we 
get to know about in our childhood, and 
also the most common used in everyday 
life. The best examples are squares, tri-
angles and circles. Most of the geometric 
shapes are symmetrical and very recogniz-
able.  
Organic shapes are the shapes that rep-
resent things we know about in nature 
and the living world around us. The most 
common used organic shapes are flowers, 
leaves and paint splatters. Organic shapes 
are often asymmetric and the lines often 
vary in thickness. 
 
Abstract shapes are illustrations of real 
objects but without being the exact rep-
resentation. A good example of an abstract 
shape is a stick figure. A stick figure is just 
a few lines and a circle, but we know it 
illustrates a person. 
As said before, the most common used 
shapes are the geometric ones. You can 
find a geometric shape almost everywhere 
u look, mostly squares and rectangles are 
really popular. Squares and rectangles 
make people feel safe and contained. They 
give a sense of stability but can also fall 
into the background very easily. A circle 
is also a geometric shape which is often 
used. They are often used in logo- and web 
design. Circles are very noticeable and 
also quite powerful. They also represent 
wholeness which is a natural sense of com-
pletion. 
 
Another geometric shape is the triangle. 
Triangles have two meanings. When they 
are pointing up, they represent stability 
and power and when they are pointing 
down they represent instability. Because of 
this, it is always best to use triangles that 
point up because they sit comfortably on a 
flat base, or to use triangles pointing to the 
right because they carry the message of 
moving forward.[1] 

There is an endless variety of shapes and 
combination of shapes. Each had its own 
meaning and message. The meaning be-
hind the shapes or the combination of 
shapes is often cultural. This means the 
community decides the meaning of a shape 
or combination of shapes.  

Circles have no beginning and no end. Be-
cause of this they represent  completeness, 
movement and energy. Circles are also 
used to represent things like the sun, the 
moon and the earth. They also are graceful 
and are seen as feminine because of their 
curves. Because circles are not as common 
in design, they work well to attract attention. 
Squares and rectangles represent stability, 
order and formality. They are the most often 
used geometric shape and can seem bor-
ing because of this. This means that they are 
often not attention getters.  

Triangles are stable when sitting on their 
base and unstable when not. They represent 
power, action and aggression. Because of 
the strength, triangles suggest masculinity.
[2]

In 2010, neuroscientists at John Hopkins 
University joined forces with the Walters 
Art Museum to conduct an experiment. 
They wanted to know what shapes are the 
most pleasing and what is happening in our 
brain when we look at certain shapes.  
They researched this by creating sets of 
images which they hung on a wall at the 
Walters Art Museum. These sets consisted 
of 25 abstract forms that were not meant to 
represent any recognizable objects. Visitors 
from the museum could help the research 
by choosing their favorite and least favorite 
shape from each set. The neuroscientists re-
viewed the responses of the visitors togeth-
er with MRI scans taken on lab study partic-
ipants looking at the same sets of images.  

The researchers found that visitors like 
gently curved shapes better then shapes 
with sharp points. This was supported by 
the results of the MRI scans: the gently 
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curved shapes produced a stronger re-
sponse and increased activity in the brain.  

Another group of neuroscientists found 
similar results when they looked at people’s 
preferences in architecture. They had test 
subjects look at 200 different rooms, ones 
with round columns and oval ottomans and 
others with boxy couches and coffee tables. 
The test subjects were more likely to call 
the room with round and oval shapes beau-
tiful then the room with boxy shapes. There 
were also brain scans taken while some test 
subjects were looking at the rooms, and the 
rooms with the rounded decor showed sig-
nificantly more brain activity.[3] 
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